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Abstract: This article reflects on governance and Corporate Social Responsibility (CSR) as
a competitive strategy. It shows that synergies for achieving sustainable tourism destinations
require innovation, inter-business cooperation, and public-private cooperation. The
empirical analysis focuses on the island of Fuerteventura, Canary Islands. The island is an
outermost territory of the European Union, where the high number of tourists has an
important socio-environmental impact. Fuerteventura has also been designated a Biosphere
Reserve due to respect for its cultural, natural and scenic values and the manner in which
commitment to renewable energy, responsible water management and responsible fishing
have contributed to its sustainable development. This recognition has led to a coordinated
decision-making process, which has resulted in the implementation of different plans to
modernize this tourist destination. In fact, the island has been divided into three basic zones
that differ in the conservation levels pursued and the activities allowed in each of them. In
this context, this article aims to analyze the influence of innovation, private-public
collaboration and private-private collaboration on tourist accommodation companies
regarding their level of integration of CSR in an island designated as a Biosphere Reserve.
Keywords: Canary Islands, Corporate Social Responsibility (CSR), Biosphere Reserve,
innovation, public-private cooperation, Fuerteventura
https://doi.org/10.24043/isj.83
© 2019—Institute of Island Studies, University of Prince Edward Island, Canada.
________________________________________________________________________
Introduction
Processes of diversification and market segmentation (Bushell & Eagles, 2007), with a
tendency toward personalization of the products offered, have accompanied the development
of tourist destinations in recent decades. This is especially noticeable in consolidated sun, sea,
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and sand destinations, many of which have renewal needs and must search for new attractions
that are environmentally and population friendly. Along these lines, the needs of destinations
converge with those of organizations such as UNESCO, which, since the end of the century,
has faced the challenge of conserving cultures (cultural territories) without opposing tourism
development. The combination of both interests can inspire the growth and/or renewal of
sustainable environmental and socio-cultural resources, taking as a possible tool the
designation of a Biosphere Reserve. The entire island of Fuerteventura in the archipelago of
the Canary Islands, Spain, was incorporated into the Biosphere network in 2009 (Díaz
Rodríguez et al., 2010).
An important feature of Biosphere Reserve destinations is their growth and/or renewal
proposals based on the criterion of responsibility (Manente et al., 2014). In other words,
stakeholders must be made aware of the implications for the territory and societies of actions
developed there and adapt to demands for protection, conservation, authenticity, nature and
culture (Buckley, 2010; Bushell & Eagles, 2007; Kuper, 2009; Richards, 2018; Vidon &
Rickly, 2018).
Adaptation to these demands becomes a challenge when the availability of resources is
limited. Such is the case for highly peripheral islands (Azores, Madeira, Canary Islands,
Bermuda, New Caledonia, Malvinas, French Polynesia, etc.), marked by their distance from
the markets of origin, their shortage of resources (developable land, energy, water, food),
their capacity of reception (suitability of the territory and its populations for the development
as a destination, integrating the tourist activity or other economic activities in question in a
viable/responsible way in their future strategies) and social and environmental fragility. The
objective of sustainable tourism renewal in such contexts requires a strategic evaluation
analysis (Fernandes & Pinho, 2017; Seetanah, 2010; Sufrauj, 2011) and the collaboration of
companies in the tourism sector, especially tourism accommodation companies, with all
groups of interest and stakeholders (Lee, 2011; Tiago et al., 2016; Zach, 2013). In this sense,
the management of sustainability requires a business model for creating shared value (Porter
& Kramer, 2011), and CSR is a business strategy that can contribute to greater
competitiveness of companies that apply it (Porter & Kramer, 2006). In addition, CSR
acquires added importance when it refers to and applies to the internal dimensions of a
company. It focuses on the management of human resources, health and safety at work,
adaptation to change and the environmental impact of a company’s productive practices. Its
external dimensions involve the company in the development and quality of life of local
communities, adopting codes of conduct that help to solve general problems and to collaborate
with commercial partners, suppliers and customers (European Commission, 2001).
Governance mechanisms involved in CSR are often based on innovation, publicprivate collaboration, and private-private collaboration (Brinkerhoff & Brinkerhoff, 2011;
Brammer et al., 2012; Garriga & Melé, 2004; London, 2012; Scott & Scott, 2015; Wagner &
Llerena, 2011). There is a wide body of literature on CSR, innovation and public-private
cooperation (Andrighi & Hoffmann, 2010; Brogaard & Petersen, 2018; Curtis & Hoffman,
2009; Kim et al., 2014; Melo Sacramento & Teixeira, 2012; Rexhepi et al., 2013; Teixeira,
2012; Teixeira et al., 2006). However, there has been little research into the three terms
integrated into the same approach or into an island destination characterized by being declared
a Biosphere Reserve or incorporating other forms of environmental protection.
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Because this study focuses on Biosphere Reserve tourist destinations, the natural
environment represents the main component of the tourism attractiveness of these
destinations. CSR is an important environmental strategy that has the potential to foster vital
innovation in the tourism sector as well as collaboration between private sector companies
and between the public and private sectors.
Innovation and collaboration with public and private agents as key aspects of CSR
in protected island territories
Serious difficulties are involved in establishing a relationship between CSR, innovation,
public-private collaboration, and private-private collaboration.
CSR is an innovative strategy for companies that adopt it and, in turn, its adoption
implies the implementation of new innovations (Rexhepi et al., 2013). In addition, CSR is a
voluntary strategy for a company that allows it to differentiate itself from other companies
that do not use it. As Gowri (2004) points out, CSR starts where the law ends, because
compliance with legal regulations is mandatory for all companies and, therefore, mandatory
actions do not allow differentiation. Grydehøj and Kelman (2017) agree with this, but with
some limitations. These authors understand that the adoption of environmentally oriented
CSR actions increases the competitiveness of companies with respect to other companies that do
not adopt this strategy, but they also consider that, as the adoption of CSR actions grows, the
value from the CSR to the company (and the destination) decreases due to the generalization
of the strategy. The key in the present study is to understand CSR as contributing to both
company competitiveness and the sustainable development of the local society.
This research focuses on the island of Fuerteventura, a tourist destination that is a
Biosphere Reserve. Companies located in such a destination are advised to comply with social
sustainability criteria (regarding employment and human resources policies, for example)
(Solnet et al., 2014) and environmental requirements (regarding solid waste, water use, water
treatment, etc.) with specific obligations to which they must comply (Higgins-Desbiolles,
2018). Although such obligations would not be part of a CSR strategy, any CSR actions that
a company voluntarily starts up would grant it added value. In short, it can be considered that
CSR establishes the minimum conditions to achieve, in collaboration with other public and
private agents, sustainable development in its environment, covering economic, social and
environmental dimensions (triple bottom line) (Jackson et al., 2011; Lin-Hi & Müller, 2013).
Generally speaking, islands of a markedly tourist nature are increasingly resorting to
sustainability strategies (Hong, 2019; Petridis et al., 2017; Weaver, 2017), but, sometimes, the
search for the status of an ecological island can increase costs without increasing income, and
its development is not adapted to the reality of the island (Baldacchino & Kelman, 2014; Grydehøj
& Kelman, 2017; Xie et al., 2019). According to Grydehøj and Kelman (2017), island
communities should pursue locally contextualized development, potentially focused on adapting
to climate change, instead of focusing on being an ecological island oriented towards brand
positioning and ecotourism. When the economy of the islands mainly depends on the tourism
sector, the debate focuses on how to maintain the income from the activity to maintain the
livelihoods of the island’s citizens and its sustainability (mass tourism or high-level tourism),
which requires reflection on what the island can or cannot offer (Dodds et al., 2010).
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Different research works have focused on the problems generated by the size of
territories for the development of their small economies, especially in island territories that
are far from their primary markets. Baldacchino and Bertram (2009) criticize this position and
propose outlining the development trajectories of these small economies from the perspective
of the strategic flexibility that small states use to take advantage of opportunities. According
to Leseure (2010), it is important to start from the competences and the autochthonous
capacities so that the islands can find their place in a constantly evolving global economy.
Grayson et al. (2008) consider that, in the long term, CSR is not viable without
innovation. Innovation is associated with new knowledge that is introduced into the tourism
sector in the form of new or improved products and services, improvements in procedures,
new production processes, management systems, marketing systems or new forms of work
organization This knowledge usually consists of two types: tacit and codified. Moreover, a
distinction is made between strategic innovation models according to the type of knowledge
used (Álvarez González & González-Morales, 2006; Bocquet et al., 2013; González-Morales
& Álvarez González, 2010; Kim et al., 2014; London, 2012). In addition, the environmental
aspects contained in CSR dimensions generate incentives for the introduction of ecoinnovations (Hellström, 2007; Rexhepi et al., 2013).
Kelman et al. (2015) argue that island communities are experiencing changes
accompanied by innovative actions, but without adequate support to face these changes.
These authors propose a research agenda for island territories, with actions to develop
innovation and lay the groundwork for policymakers and professionals. They suggest five key
objectives: 1) to involve knowledge users and potential change agents from the beginning, on
and outside the islands, especially in projects and research programs; 2) to integrate and
combine different types of knowledge from within and outside science (taking advantage of
local knowledge in all its forms); 3) to explore alternative approaches and articulation; 4) to
expand the dissemination of actions; 5) to develop wisdom, evaluating the situation internally
and externally and then initiating an innovative change based on these evaluations, without
this being a static process.
However, the literature emphasizes that the success of innovation, whatever the type,
is linked to the entrepreneurial and destination’s capacity to establish collaborative networks
or, at least, coordination (Divisekera & Nguyen, 2018; Zach & Hill, 2017). Decisions affecting
a tourist destination are made or must be made among all its active members. Networks of
collaboration and cooperation between public and private agents in the area of destination
promotion, supported by a strong institutional framework, can generate positive externalities
for the sector. This concept of collaboration networks is intimately associated with CSR, in
the sense that stakeholders (public and private agents, especially the tourism accommodation
companies, with involvement, affection or interests in the area of tourist use) interact in
pursuit of common goals for sustainable development in the territory.
For Muñoz Mazón and Fuentes Moraleda (2013), the process of cooperation between
the agents involved in a tourist destination is situated at two extremes: 1) cooperation is carried
out to manage specific financial assistance or financial allocation that may lead to continued
relationships, or 2) cooperation is used as a development mechanism within a long-term local
strategy that modifies behavior and achieves responsible commitments. In the second case,
public institutions have the maximum responsibility to help establish formal and informal
cooperation mechanisms.
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According to Ibáñez (1999), the process of globalization has led to public institutions
being unable to control markets and global economic activities, leading to the implementation
of private self-regulation. In this context, public institutions can endorse the rules being
established or play a more active role, including being mediators of conflicts. In this sense,
Fox et al. (2002) understand that the functions that the public sector can adopt to exert this
influence through less coercive actions consist of basically four actions: order, facilitate,
collaborate, and approve (or endorse).
In the case of the island of Fuerteventura, the management of the destination as a
Biosphere Reserve established a model of public-private governance with actions by the
public administration that try to respond to the demands of a private sector eager to adopt
new strategies. González Morales et al. (2016), when surveying the people in charge of tourist
accommodation in Fuerteventura, concluded that CSR, as a strategy, is relatively extended
in these companies. Within this strategy, the importance given to socio-environmental actions
is highlighted, since they are considered sources of fundamental value that influence the
companies’ images and reputations. The most important reasons that companies allude to
when integrating CSR among their objectives are the voluntary commitment of the
management and/or the ownership of the company, improvement in the company’s image,
and reduction in costs. However, although companies consider that the Biosphere Reserve
has benefited their establishments’ relations with the public administration that manage the
Reserve, these benefits are minimal, whereas relations with other public administrations are
much closer, such as with city/town councils. This seems to demand an evaluation of the
governance of the Biosphere Reserve and its relations with stakeholders (Schliep & StollKleemann, 2010).
Objective, hypothesis and methodology
Based on the above premises, the objective of this study is to analyze the importance of
innovation, private-public collaboration, and private-private collaboration of tourist
accommodation companies in the level of integration of CSR in islands declared Biosphere
Reserves, with special interest in the self-imposed goals and strategies of such companies.
This aim is based on the hypothesis that tourist accommodation providers located in
environments declared Biosphere Reserves are sensitive and carry out more CSR actions when
they are more innovative and collaborate more with the public sector and other private agents.
Information was collected from those responsible for the accommodation of 130 hotels
and non-hotel accommodation companies (51.5% are hotels) located in Fuerteventura. The
sample obtained was 94 questionnaires (49 hoteliers and 45 non-hoteliers), with a confidence
level of 95% and an error of ± 5.34%.
A questionnaire was developed with 67 items that were assessed on a Likert scale (1932)
of five options (see questionnaire and percentages obtained in Appendix 1). The 67 items
encompass a series of questions centered on:
1. The CSR actions carried out by tourist accommodation companies, taking into account
all aspects that the European Commission recommends in its definition of CSR.
2. The evaluation of the Biosphere Reserve and its effect on tourist accommodation
establishments.
3. The types of innovations carried out.
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4. The degree of collaboration with public agents.
5. The degree of collaboration with private agents.
Based on the stated objective and taking into account the previous theoretical
approaches, various descriptive and multivariate statistical techniques were applied, which are
explained below. The program used was SPSS 21.
Multiple linear regression (MLR) analysis was chosen, because it analyzes the
relationship of a single dependent variable (Y), quantitative (criterion), with several
independent quantitative variables and/or dummy (predictor variables) (Martínez Arias,
1999). A linear combination of all or some of the predictor/explanatory variables (Xi) was
attempted that correlates maximally with the dependent variable (Y). The model is
summarized in the following equation:
𝑌𝑌 = 𝑏𝑏0 + 𝑏𝑏1 𝑋𝑋1 + 𝑏𝑏2 𝑋𝑋2 + ⋯ + 𝑏𝑏𝑝𝑝 𝑋𝑋𝑝𝑝 + 𝜀𝜀

Y = scores of dependent variables; Xi = scores of independent explanatory variables (i = 1,
..., p); b0 = constant; bi = regression coefficients estimated using the least squares method
with n observations that measure the influence of independent variables on the dependent
variable (i = 1, ..., p); and ε = error.
To achieve an MLR model whose variables have a strong relationship and are
significant, a backward stepwise regression method or backward elimination was used, which
introduces all the predictor variables at the beginning of the analysis and eliminates the variable
whose Fisher F is not significant at each step, testing for the null hypothesis. The process ends
when all the p-values are significant, that is, less than 0.05 (Díaz et al., 2013).
The nature of the questionnaire items, constructed on a Likert scale, requires a
transformation of the responses, so that they can be used in the MLR in the form of factors.
Therefore, the dependent variable and the independent variables became factors that measure
a global result of each group of responses. This transformation was carried out by means of a
factorial analysis for each group of items (Pérez López, 2005), as shown in Table 1, verifying
its validity by means of the Bartlett sphericity test and the Kaiser-Meyer-Olkin test (KMO).
With the first test, the null hypothesis of no correlation of the variables in the population
under study was tested. If a high value is obtained, it means there is a correlation between the
factors, and the null hypothesis is rejected. In this case it is possible to continue with the
analysis because the values are ideal. With the second test, it is confirmed that the KMO index
takes values between 0.5 and 1 in all cases.
Before starting the MLR analysis, it was verified whether these factors, disaggregated
by the variable accommodation type, were significant, which would indicate that there are
differences between the responses of the established groups. For this, the non-parametric
Mann-Whitney-Wilcoxon test was applied, with two independent samples (hotel offer and
non-hotel offer) (Hernández et al., 2006). If the null hypothesis H0 was fulfilled, it would
indicate that there were no differences in the responses of the two groups (Md1 = Md2). If
p≤0.05, the null hypothesis (H0) was rejected, and there were significant differences between
the two groups analyzed. The results were not significant, so the introduction of the variable
accommodation type was ruled out in the analysis.
In summary, the variables for the analysis of MLR were established as shown in Table 1.
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Table 1: Variables used in the multiple linear regression (MLR).
Variable type

Variables measured in the study and constitutive factors

Dependent variable

Y = Integration of CSR actions in
Item P.2, P.3, P.6
their actions
Factor 1. The Biosphere Reserve
Item P.1
favors CSR Item

Independent
variables

Factor 2. Innovation

Item P.8, P.9, P.10

Factor 3 Collaboration with the public
Item P.4 (4.1, 4.2, 4.3, 4.6, 4.9), P.5
sector
Factor 4. Collaboration with private
Item P.4 (4.4, 4.5, 4.7, 4.8), P.7
agents

Results
The percentages of the descriptive results of the 67 items can be consulted in Appendix 1. In
terms of the results of the MLR analysis, two models are obtained (see Table 2), the first with
all the variables introduced and the second with those that were significant. It is observed that
the second model eliminates Factor 4 related to the collaboration of tourist accommodation
companies with private agents in the field of CSR. This second model is the one that will be
used to obtain the most relevant conclusions of this study.
To evaluate the significance of the regression model, an analysis of ANOVA variance
was performed, which resulted in p = 0.000. Therefore, the null hypothesis is rejected that
the variability observed in the dependent variable is explanatory by chance, and its association
with the independent variables is accepted. The model can be expressed by the following equation:
Y = 0.288*Factor1 + 0.361*Factor2 + 0.484*Factor3
Table 2: Coefficients (a) of the models.

Factor 1
Factor 2

Nonstandardized
coefficients
typ.
B
error
-3.62E.062
017
.279
.067
.287
.086

Factor 3

.419

.081

.419

5.152

.000

.257

.581

.626

.479

.321

.588

1.702

Factor 4

.138

.104

.138

1.325

.189

-.069

.344

.665

.139

.083

.360

2.776

.000

1.000

-.124

.124

4.289
5.452
7.412

.000
.000
.000

.155
.229
.354

.422
.492
.613

.522
.538
.626

.412
.498
.616

.268
.341
.464

.867
.896
.920

1.153
1.116
1.087

Model 1
Constant

T

sig.

Confidence
interval for B
at 95%
lower upper
limit
limit

.000

1.000

-.123

.123

.279
.287

4.151
3.343

.000
.001

.146
.117

Standard.
coeff.
Beta

Collinearity
statistics

Correlations
zero
order

partial

semipartial

tolerance

FIV

.413
.458

.522
.538

.403
.334

.259
.208

.858
.526

1.165
1.901

Model 2
Constant
Factor 1
Factor 2
Factor 3

-2.43E017
.288
.361
.484

.062
.067
.066
.065

.288
.361
.484

a Dependent variable: Integration of CSR actions in companies

The constant in the equation has been eliminated because it has an infinitesimal value
and is not significant. Y represents a measure of the set of CSR actions carried out by tourist
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accommodation. The rest of the equation reflects that one more point in the assessment of
the effect of being a Biosphere Reserve (Factor 1) favors an increase of 0.288 points in the
implementation of CSR actions. Regarding innovation (Factor 2) and collaboration with the
public sector (Factor 3), CSR actions are increased by 0.361 and 0.484, respectively, for each
extra point.
The three coefficients are positive which indicate that the integration of CSR actions
in tourism accommodation objectives increases when these three factors increase. Collaboration
with the public sector is the independent variable that most influences or explains that tourist
accommodation providers implement CSR actions. The second most influential variable is
innovation: the more socially responsible a company is, the more it innovates.
The factors indicated, which are left in the final model, thus coincide with those that
really influence the tourist accommodation companies to perform CSR actions.
Discussion and conclusions
Other studies have analyzed similar variables and many of their results coincide with those
obtained in this analysis (González-Morales et al., 2016; Massukado & Teixeira, 2007; Matías
Cruz & Pulido-Fernández, 2012; Merinero Rodríguez & Pulido-Fernández, 2009; Parra
López, 2007). However, for this case study, it is important to note the low importance given
to the creation of business networks in the destination among private agents. This low
importance negatively affects the quality of inter-business relations and does not lead to the
emergence of recognized leadership (Tiago et al., 2016; Zach, 2013). This apparent lack (and
weakness) in a consolidated destination like Fuerteventura is compensated for by important
relationships with the closest public agents (city/town councils and the Island Council, i.e.
the government of the island). This fluid connection (independent variable with greatest
weight) yields the assumed importance of the declaration of Biosphere Reserve status, which
strengthens an asymmetric network of relationships between actors of similar ‘weight’, with
nodes of greater importance within the public sector. That is, public agents seem to fulfill the
objective of communicating (and, to a lesser extent, demanding) the desirable values of the
Biosphere designation, to which companies are responding with the application of innovative
actions in their internal CSR strategy—even though these actions are partially a result of
compliance with legal regulations.
When considering true CSR, without mandatory compliance (Gowri, 2004), we can
observe, for example, actions in response to the demand for employment (favoring nearby
local populations), support for local social activities and the importance given to the ethical
aspects of activities (Solnet et al., 2014), the adoption of innovative management measures,
energy saving and responsibility in the use of other limited resources (Arbulú et al., 2017;
Hellström, 2007).
However, the Biosphere Reserve designation seems to have little impact on the income
of the tourism accommodation companies. That is, it does not provide an essential value
when it comes to attracting customers. In spite of this, the analysis ratifies the proposed
hypothesis, confirming the importance given to such a designation in relation to CSR
strategies, with these strategies being even more favored when the company is more innovative.
The hypothesis does not hold in terms of private-private collaboration, which does not
seem to play a relevant role in daily business. Its influence on CSR is negligible. This situation
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contrasts with the recommendation for reducing risks associated with innovation (Zach &
Hill, 2017), such as redundancy in diagnostic and implementation tasks or effectiveness in
combining innovative ideas and actions (Cowan & Jonard, 2009; Nooteboom et al., 1997).
In addition, the scarce clustering of businesses entails problems of governance and low
capacity to respond to problems inherent in the uncertainty of tourist destinations as well as
a decline in collective bargaining capacity with the higher levels of administration
(Government of the Canary Islands and Government of Spain), especially applicable in cases
of necessary destination renewal. It should be mentioned that the public sector has limitations
in how it can influence the behavior of companies beyond regulatory aspects, especially when
they are hotel chains. This power is based on recommendations that companies can choose
to follow or to ignore, depending on their commitment to the tourist destination. The networks
between private companies that share good CSR practices can help foster socially responsible
corporate behavior, so that strengthening relations between private agents becomes an
objective of the public action aimed at supporting the sustainable tourism destination.
In summary, this paper has contributed evidence to establishing a triple relationship
between CSR, innovation, and public-private cooperation. Its most important contribution
is the evaluation of the effects that these factors have on CSR actions that affect the
environment, rather than on the internal returns that they can provide to the company itself.
In future research, it would be worthwhile to analyze whether there are differences between
the large hotel chains and other types of accommodation. Font et al. (2012), for example,
have found that large hotel chains have comprehensive CSR policies yet that there is a
significant gap with the results of their implementation, while small hotel groups or
individually owned accommodation are more committed to environmental management in
compliance with the initial set objectives.
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Appendix 1: Questionnaire on CSR in tourism accommodation in Fuerteventura and
response percentages.
Value from 1 to 5 the following questions
(value 1 not at all important, value 5 very important)
P.1. Social Responsibility implies the commitment of a company to the socio-economic and
environmental development of its surrounding
P.1.1) Fuerteventura being a Biosphere Reserve has made your establishment
9.6
17.0 20.2 34.0 19.1
give more importance to Social Responsibility
10.6 12.8 26.6 14.9 35.1 P.1.2) Belonging to the Biosphere Reserve has benefited your establishment
P.2. To what degree do the following socially responsible actions apply in your establishment?
31.9 7.4
23.4 26.6 10.6 P.2.1) training activities open to people living in the immediate environment
25.5 10.6 24.5 21.3 18.1 P.2.2) initiatives aimed at protected species
4.3
7.4
34.0 22.3 31.9 P.2.3) support for social, cultural and sports activities in your community
13.8 5.3
28.7 23.4 28.7 P.2.4) help to preserve the cultural heritage of your locality
1

2

3

4

5

0.0
0.0
19.1
1.1
2.1

0.0
0.0
17.0
4.3
0.0

2.1
2.1
37.2
28.7
8.5

23.4
29.8
14.9
16.0
21.3

74.5
68.1
11.7
50.0
68.1

P.2.5) attention to customer satisfaction
P.2.6) prevention of occupational risks
P.2.7) services to employees (day-care centers, cafeteria, gym, etc.)
P.2.8) initiatives aimed at equal opportunities (due to sex, disability, etc.)
P.2.9) security in the products and services offered
P.2.10) importance of the ethical and social aspects of your products and/or
3.2
3.2
20.2 22.3 51.1
services
5.3
4.3
10.6 39.4 40.4 P.2.11) buy products and / or services in the local market
2.1
6.4
29.8 25.5 36.2 P.2.12) your establishment integrates social responsibility in its activities
P.3. Indicate to what extent the following environmental protection actions are applied in your establishment
P.3.1) there is a formalized environmental policy (definition of objectives and
8.5
10.6 23.4 28.7 28.7
action plans, assignment of functions and responsibilities, control of results, etc.)
P.3.2) there is a management system according to some standard (ISO 14000,
24.5 8.5
13.8 27.7 25.5
EMAS,.)
P.3.3) environmental criteria are taken into account when selecting suppliers
5.3
9.6
11.7 37.2 36.2
and / or collaborators (policy of environmentally friendly supplies)
1.1
4.3
9.6
31.9 53.2 P.3.4) reduce the consumption of natural resources (water, energy, etc.)
1.1
4.3
1.1
31.9 61.7 P.3.5) reduce the use of polluting and / or hazardous substances
1.1
3.2
7.4
31.9 56.4 P.3.6) reduce emissions, discharges and generation of waste
0.0
4.3
20.2 19.1 56.4 P.3.7) separation, recycling and / or reuse of waste
0.0
1.1
7.4
26.6 64.9 P.3.8) compliance with environmental legislation
6.4
9.6
7.4
36.2 40.4 P.3.9) training and motivation of personnel in environmental matters
P.3.10) communication to customers, suppliers, distributors, shareholders,
17.0 14.9 10.6 20.2 37.2 administration and other influencers of the environmental protection actions of
the establishment
22.3 13.8 23.4 22.3 18.1 P.3.11) ) other environmental marketing actions
P.4. Indicate the degree of collaboration that you have with your closest interlocutors
29.8 21.3 16.0 23.4 9.6
P.4.1) Autonomous Regions
31.9 11.7 22.3 24.5 9.6
P.4.2) Island Council
29.8 7.4
20.2 30.9 11.7 P.4.3) Town Hall
31.9 18.1 14.9 25.5 9.6
P.4.4) Business Associations
39.4 22.3 17.0 14.9 6.4
P.4.5) Citizens Associations, NGOs, Red Cross, etc.
43.6 25.5 12.8 16.0 2.1
P.4.6) Biosphere Reserve Councils
17.0 16.0 9.6
25.5 31.9 P.4.7) Business customers (tour-operators, agencies, …)
16.0 19.1 10.6 31.9 22.3 P.4.8) Suppliers
40.4 27.7 17.0 9.6
5.3
P.4.9) Universities
P.5. What actions does your establishment carry out in collaboration with the public sector?
27.7
26.6

16.0
13.8

28.7
25.5

14.9
22.3

12.8
11.7

P.5.1) Participate in the tourist planning of Fuerteventura
P.5.2) Attend regular meetings with the public sector
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33.0 5.3
27.7 14.9
28.7 6.4
12.8 21.3
30.9 12.8 16.0 25.5
55.3 12.8 17.0 10.6
41.5 13.8 6.4
14.9
43.6 8.5
10.6 24.5
P.6. Assess your degree of

19.1 P.5.3) Disseminate tourist products and / or services
30.9 P.5.4) Invest in the tourism sector
14.9 P.5.5) Carry out training activities in the tourism sector
4.3
P.5.6) Advise from a scientific-technological point of view
23.4 P.5.7) Carry out socio-environmental sustainability actions
12.8 P.5.8) Share infrastructure for events
agreement with the following statements
P.6.1) It is difficult for our establishment to protect the environment and meet
10.6 6.4
33.0 27.7 22.3
economic-financial objectives at the same time.
P.6.2) For the time being, the socio-environmental commitment of our
16.0 8.5
27.7 43.6 4.3
establishment is limited to compliance with the legislation
P.6.3) Social-environmental protection constitutes a fundamental source of
10.6 3.2
19.1 21.3 45.7
value for our establishment (image, reputation, etc.)
P.6.4) Our establishment has a social and environmental commitment superior
13.8 3.2
41.5 22.3 19.1
to the average of its sector
P.6.5) The environmental protection allows to increase the economic results of
10.6 6.4
33.0 27.7 22.3
the establishment
P.7. Rate your degree of agreement with the following statements regarding your main suppliers and customers
P.7.1) My establishment has a positive attitude towards carrying out joint social14.9 4.3
35.1 31.9 12.8
environmental responsible activities with our main supplier/s
P.7.2) My establishment has established minimum standards of social18.1 4.3
34.0 26.6 17.0 environmental responsibility obligatory to my main supplier/s if they want to
work with us
P.7.3) My establishment cooperates with our main supplier/s to comply with
19.1 13.8 29.8 27.7 9.6
social-environmental responsibility objectives
P.7.4) My establishment has a positive attitude towards carrying out joint
22.3 5.3
8.5
34.0 29.8 activities of environmental social responsibility with our main customer –
companies ( tour operators, agencies, ...)
P.7.5) Our main customer –companies (tour operators, agencies, ...) have
24.5 9.6
18.1 29.8 18.1 imposed minimum standards of social-environmental responsibility that we are
required to meet in order to work with them
P.7.6) My establishment cooperates with its main companies/customers(tour
22.3 5.3
20.2 30.9 21.3 operators, agencies, ...) to comply with social-environmental responsibility
objectives
P.8. In the last 3 years, to what extent has your establishment carried out any of the following innovation activities
13.8 2.1
9.6
33.0 41.5 P.8.1) Introduced new products or services
11.7 0.0
8.5
31.9 47.9 P.8.2) Improved existing ones
11.7 0.0
18.1 27.7 42.6 P.8.3) Improved procedures in provision of services
19.1 3.2
16.0 27.7 34.0 P.8.4) New production processes
28.7 2.1
12.8 25.5 30.9 P.8.5) New management systems
16.0 3.2
9.6
29.8 41.5 P.8.6) New business or marketing systems
21.3 2.1
13.8 34.0 28.7 P.8.7) New ways of organizing work
P.9. In the last 3 years, to what extent has your establishment carried out any of the following innovation activities:
18.1 3.2
7.4
14.9 56.4 P.9.1) The continuous training of the personnel
24.5 6.4
21.3 25.5 22.3 P.9.2) Carrying out innovation projects
26.6 4.3
30.9 11.7 26.6 P.9.3) Marketing consultancy contracts
26.6 8.5
25.5 14.9 24.5 P.9.4) Other consultancy contracts
P.10. To what extent does your establishment use technologies to:
18.1
12.8
29.8
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10.6
7.4
3.2

22.3
28.7
18.1

29.8
23.4
23.4

19.1
27.7
25.5

P.10.1) Diversify energy resources
P.10.2) Make a more efficient use of energy
P.10.3) Use water treatment and reuse mechanisms

